经贸外语学院硕士研究生论文写作形式与格式的基本要求
2012年6月
学位论文构成要件包括：封面、声明、内容摘要（中、英文）、关键词、目录、正文、注释及参考文献、附录、致谢、在读期间科研成果目录。
1）封面及扉页（见附件）
2）声明（见附件）
3）中、英文摘要
论文摘要是论文的内容不加注释和评论的简短陈述，目的是使读者通过阅读摘要对论文有一个简单而又清晰的全面了解，有利于日后其他读者进行检索、查阅，也有利于论文评阅人和论文答辩委员会及学位评定委员会对论文的学术水平作出评价。
论文摘要不能照搬论文写作提纲，也不是论文目录的细化。学术论文摘要应反映以下内容：
论文的主要内容及观点；
论文的主要贡献（即创新之处，如：选题、研究角度、研究的思路、主要观点、研究方法和资料方面的创新）。
中文摘要要求1200字左右；英文摘要应与中文摘要基本对应。 
4）、关键词
论文选取3-6个词作为关键词，以显著的字符另起一行，分别排在中英文摘要的左下方。
5）、目录
由于学位论文篇幅较长，应当在正文之前安排一个目录。由论文的篇、章、条、附录、题录等的序号、名称和页码组成。
6）、正文 （科学硕士不少于20000字，翻译硕士不少于15000字）
引言（Introduction）
引言（Introduction）是作者简要说明研究工作的目的、范围、相关领域的前人工作和知识空白、理论基础和分析、研究设想、研究方法，或实验设计、预期后果和意义等；应言简意赅，不要与摘要雷同，不要成为摘要的注释。引言一般应包括：
（1）研究问题的意义；
（2）论文使用的理论工具和研究方法；
（3）论文的基本思路和逻辑结构；
（4）需要同读者交待的与论文有关的其它问题。
 论文主体
论文主体一般由三至五个部分构成（Chapter I—V or Part I-- V），既分开又关联，从不同角度或方面来论述本文主题；一篇论文必须、也只应有一个中心，要求紧紧围绕这个中心，从自己所要加以解决或要提出的问题起笔，层层展开。应该对不同观点进行评价、驳论，而不是简单地介绍；应该提出自己的新的观点，不能“述而不作”。
结论 （Conclusion）
与“引言”呼应，对全文作归纳总结，突显作者的学习或研究心得，形成全文整体结构
7）注释和参考文献
（1）注释：注释既能反映论文作者的研究是否严肃认真，论文中提出的观点是否有理有据，也是为了表明对前人所做工作的承认和尊重，从而避免引起知识产权纠纷的需要。
论文中对于直接引用的文字、数据或事实资料等加以注释；虽然未直接引用，而是用自己的话转述别人的观点，也应采用夹注形式注释其出处；需要补充说明而又不便于在正文中说明的其他问题也应加注说明。例：1. Lefevere defined translation as “the most obviously recognizable type of rewriting” (Lefevere, 1992: 12), it has been governed by three main factors.
（2）参考文献：列示参考文献可反映作者是否掌握了与所研究问题有关的主要的、最新的甚至全部的资料，是表现论文学术水平和作者治学态度的一个重要方面。
参考文献应该列示在论文的研究写作中直接利用的或有直接帮助和启发作用的文献资料，而不是作者读过的全部文献。不仅应列示参考的中外主要著作，还应列示参考的主要论文，外文著作、论文应由原文列出；列示的文献包括著作、论文等理论资料，也应包括统计、工作报告等事实材料，还包括没有正式出版和发表的资料。
论文须在正文后附参考文献，注明文中所有引文的出处和所依据文献的版本情况，包括作者的姓、名；出版年；篇名、刊名、刊物的卷号和期号、文章的起止页码；书名、出版地和出版者。另请在每一文献后加注文献类别标号，专著标号为[M]，论文集为[C]，论文集内文章为[A]，期刊文章为[J]，尚未出版之会议论文集内文章为[A]，期刊文章为[J]，尚未出版之会议论文为[P]，博士论文为[D]，硕士论文为[MA]，报纸文章为[N]，其他为[Z]。

文献条目按作者姓氏（中文姓氏按其汉语拼音）的字母顺序、中外文分别排列。外文文献在前、中文文献在后。同一作者不同时期的文献按出版时间的先后顺序排列。外文书名以斜体书写，实词首字母大写；外文论文篇名以正体书写，仅篇名首字母大写。每条顶格写，回行时空两格。

例如：

Bloomfield, L.1933. Language[M]. New York: Holt.

Bolinger, D. 1965. The atomization of meaning[J]. Language 41,555-573.

Peters, A. M. & T. B. Stephen. 1986. Interaction routines as cultural influences upon language acquisition[A]. In Schieffelin, B. B. & E. Ochs (eds). Language Socialization across Cultures[C]. Cambridge: CUP. 80-96.

吕叔湘、饶长溶，1981，试论非谓形容词[J]，《中国语文》第2期，81—85页。

王  力，1980，《音韵学初步》[M]。北京：商务印书馆。

赵元任，1968，《中国话的文法》[M]，丁邦新译。香港：香港中文大学出版社。
网上下载的文献应注明相关网页的网址，如：

Jiang, Yang. 2000. The Tao of Verbal Communication: An Elementary Textbook on
  Pragmatics and Discourse Analysis.http://www.polyu.edu.hk/~cbs/jy/teach.htm摘自《外语教学与研究》2004年第1期（略有改动）

8）（附录）
附录是比正文更为详尽的信息的材料。可作为论文主体的补充项目，但并不是必需的。
9）致谢
学位论文的致谢部分主要是对论文中所引用资料的原作者表示感谢、对在论文写作过程中给予帮助、指导的个人和单位表示感谢等。
10）在读期间科研成果目录

在读期间已发表的专著、论文、课题、教材、工具书等。
11）论文打印及装订
1．打印的论文应由作者亲自校对，保证印刷质量。论文中容许的错漏按正式出版物要求，不能大于万分之一；大于万分之一或小于万分之五应勘误表更正；大于万分之五者为不合格论文，不予评阅和答辩。
2．论文印刷格式要求：

（1）纸张：论文用纸一律为A4纸张。

（2）正文板式（含版心设置）：正文字体为times new roman，字号为小4号，行距用固定值23；版心设置为:上3.9CM，下3.4CM，左3.45CM，右3.45CM，页眉2.8CM，页脚2.5CM，书眉奇偶页不同。

(3)标题格式：一级标题用小2黑体，二级标题用小3号黑体，三级标题用小4号黑体。

（4）图表字号5号，表题黑体；图表上下各空0.5行；表注用小5号。

（5）页眉、页脚用小5号。

3．封面用学校出版社统一印制的封面。

4．论文装订应按下列次序排列；统一印制的封面、扉页、声明、中外文摘要、目录、正文、参考文献、致谢、在读期间科研成果目录。

后附扉页格式（附件一）、声明（附件二）、正文格式范例（附件三）、在读期间科研成果目录（附件四）论文实例 （附件五）
特别注意：中文摘要至目录用罗马字编页码，正文起用阿拉伯数字编页码。
12）附则  本要求由经贸外语学院负责解释
附录：学位论文封面、扉页、声明、中文摘要、英文摘要、目录、正文、注释与参考文献、（附录）、致谢、在读期间科研成果目录的规范性格式要求
	项目及说明
	内容及要求

	一、封面
	按学校统一要求格式

	二、扉页
	　按学校统一要求格式

	三、声明

	对论文内容涉及他人知识产权和对本论文知识产权归属的声明（按学校统一要求格式）

	四、中、英文论文摘要
摘要是论文的内容不加注释和评论的简短陈述
	论文的主要内容

	
	论文的主要观点

	
	论文的主要贡献（创新）

	
	中文摘要要求1200字左右；英文摘要应与中文摘要基本对应。 

	
	中、英（外）文摘要结尾处应加“关键词”，以便于检索。

	五、目录
	　

	六、引言（introduction）
简要说明研究工作的目的、范围、相关领域的前人工作和知识空白、理论基础和分析、研究设想、研究方法和实验设计、预期结果和意义等。应言简意赅，不要与摘要雷同，不要成为摘要的注释。
	研究问题的意义

	
	与论文相关的文献综述，说明如下：
文献综述可放在前言或作为学位论文正文独立成章

	
	论文使用的理论工具和研究方法

	
	论文的基本思路和逻辑结构

	
	需要同读者交待的与论文有关的其它问题

	七、论文主体
	硕士论文主体部分（含前言及结论）字数不少于20000


	八、结论 （conclusion）
	对全文作归纳总结

	九、注释和参考文献
	注释采用夹注的格式。

	
	参考文献：所列文献来自刊物需注明：作者，年份：篇名，发表的刊物名，期号；所列文献来自著作需注明：作者：著作名，出版单位，出版时间。

	十、（附录）编入正文有损于编排的条理和逻辑性，这一类材料包括比正文更为详尽的信息。附录是作为论文主体的补充项目，但并不是必需的
	如某些重要的原始数据、数学推导、计算程序、框图、结构图、统计表、计算机打印输出件等，以及对了解正文内容有用的其他补充信息

	十一、致谢
	对资助研究工作的企业、组织成个人、基金；

	
	协助完成研究工作和提供便利条件的组织或个人；

	
	在研究工作中提出建议和提供帮助的人；

	
	给予转载和引用权的资料、图片、文献、研究思想和设想的所有者；

	
	其他应感谢的组织或个人。

	十二、在读期间科研成果目录
	在读期间已发表的专著、论文、课题、教材、工具书等


附件一：硕士学位论文扉页格式

论文题目：

（英文）论文题目（小2号times new roman）
（中文）中文题目（小4号 华文中宋）
学位申请人：                             
年      级：                             

学科专业：                             

研究方向：                             

指导教师：                             

定稿时间：                             

附件二：

西南财经大学
学位论文原创性及知识产权声明 (小二)
 
本人郑重声明：所呈交的学位论文，是本人在导师的指导下，独立进行研究工作所取得的成果。除文中已经注明引用的内容外，本论文不含任何其他个人或集体已经发表或撰写过的作品成果。对本文的研究做出重要贡献的个人和集体，均已在文中以明确方式标明。因本学位论文引起的法律结果完全由本人承担。
本学位论文成果归西南财经大学所有。
 
    特此声明
 
 
                                                   学位申请人：    
                                                         年   月   日
附件三：正文格式范例
1．西南财经大学  (一级标题)
1.1 西南财经大学  (二级标题)

1.1.1 西南财经大学     (三级标题)

表1  西南财经大学(表格式样)

	时间
	地点
	……
	……
	……

	
	
	
	
	


注：西南财经大学。

附件四：在读期间科研成果目录

在读期间科研成果目录
	在读期间科研成果目录（在读期间已发表的专著、论文、课题、教材、工具书等）

	序号
	题    目
	刊物或出版社
	排名情况
	备注

	
	
	
	
	


附件五：论文实例

Functionalist Approaches to the

Translation of Products’ Instructions

功能翻译理论视角下的商品说明书翻译

学位申请人：         *  *  *              

年      级：          ****级              

学科专业：    外国语言学及应用语言学     

研究方向：      商务英语文本文体         

指导教师：         * * * 教授           

定稿时间：        **** 年* 月            

西南财经大学
学位论文原创性及知识产权声明
 
本人郑重声明：所呈交的学位论文，是本人在导师的指导下，独立进行研究工作所取得的成果。除文中已经注明引用的内容外，本论文不含任何其他个人或集体已经发表或撰写过的作品成果。对本文的研究做出重要贡献的个人和集体，均已在文中以明确方式标明。因本学位论文引起的法律结果完全由本人承担。
本学位论文成果归西南财经大学所有。
 
    特此声明
 
 
                                                            学位申请人：** 
                                                               2007年4月20日
中文摘要

随着中国市场经济的迅猛发展，翻译人员面临许多实用文体的翻译，如旅游宣传资料、广告、公共告示及产品介绍的翻译等等，其中也包含很多商品说明书的翻译。近年来众多国外化妆品、药品、家电等商品纷纷进驻中国市场，为了能受到中国顾客的关注、在市场上占据一席之地，除了商品本身的质量之外，其说明书的翻译质量对消费者的使用安全和购买心理也起着十分重要的影响，因为高质量商品说明书译文不仅能给消费者提供准确详实的产品信息，而且能以高质量的文字直接触及顾客的心理，增加其对该产品的兴趣。

在这方面，德国的功能翻译理论为我们提供了有益的借鉴。该理论强调翻译及目标文本在其文化中的功能。它认为翻译是一种有目的的行为，翻译活动是根据翻译目的使目标文本与源语文本之间保持一定联系，使交流越过文化障碍得以通畅进行，而非完全对等。功能理论为这些不符合传统翻译标准的翻译方法提供了有力的理论支持，为翻译研究打开了新的视角，尤其适用于商品说明书这种有明确功能的文体翻译。

本文以找寻“英文商品说明书翻译的目的”为出发点，以德国译界功能派翻译理论为指导来讨论商品说明书与翻译，主要从以下三方面而进行论述。首先，文章阐述了说明书的特征，给出了说明书的定义和分类，并从词汇和句法两个方面分析了商品说明书的文本特点。其次，文章着重探讨商品说明书翻译的策略，介绍了德国功能派翻译理论几位代表人物如凯瑟林娜·赖斯、汉斯·威密尔、克里斯蒂安·诺德的学术观点，引入像“文本分析理论”、“翻译的目的论”、“翻译纲要”、“功能和忠诚原则”等概念。商品说明书翻译的原则、标准正是基于功能派翻译理论的指导和商品说明书特征的要求。最后，文章将理论应用于实践，提出了说明书翻译的目的和翻译标准，并详细阐述了翻译时应充分考虑的的四个方面：信息提供、美学翻译、跨文化交际和消费鼓动性等，并用大量具体的例证来论证相关准则。同时，认为译者应当敢于面对商品说明书翻译领域中的挑战，具备较高的素质和能力，承担相应的译责。总而言之，商品说明书翻译应当以目的论为指导，采取以目的为导向的翻译策略。

本文期望能对商品说明书汉译研究提供一个新的视角，抛砖引玉，唤起大家对于这个领域的更多研究。

关键词：商品说明书， 德国功能翻译论， 翻译

Abstract
With the rapid growth of China’s marketing economy, translators encounter a large variety of translations of pragmatic texts such as propaganda materials for travels, advertisements, products’ instructions. In recent years, many foreign-made products, especially electronic, medical, and make-up products, sweep into our domestic market. In order to draw the attention of Chinese consumers and take predominance in the market, apart from the products’ quality itself, the quality of the translation of products’ instructions also exerts a great influence on consumers’ safety and purchasing desire. A well-translated instruction not only provides detailed information about products, but also gives audience aesthetic appealing and inspires consumers’ purchasing desire to buy the products.        


Functionalist approaches, put forward in 1970s by some German scholars including Katharina Reiss, Hans J. Vermeer, Justa Holz Manttari, and Christiane Nord, shed light on the translation of products’ instructions. This theory emphasizes the functionality of the target text in the target culture. It suggests that translation is the production of a functional target text maintaining a relationship with a given source text that is specified according to the intended or demanded function of the target text. In this model, the source text serves as only "an offer of information" from which a translator selects the items he or she finds interesting and important to reach the intended goal. Functionalist approaches to translation have opened up a new perspective to translation studies. It provides a theoretical basis for some unconventional translation strategies.

The paper bases its discussion on instructions and their translation, in particular, borrowing a strong support from the functionalist approaches to translation in German academia. Hence, there are three main parts in elaboration. First, the paper demonstrates the features of instructions, giving the definition and classification of instructions and analyzing the stylistic features on both lexical and syntactic levels. Second, the paper gives more touches to the strategies of English-Chinese translation of products’ instructions. Taking functionalist approaches as the theoretical basis, the paper introduces academic views of such advocates of functionalist approaches as Katharina Reiss, Hans. J. Vermeer, Christiane Nord and brings up the concepts like "Skopostheorie"，"Translation Brief'，"Function Plus Loyalty"，etc. This theory, together with the features of products’ instructions provides a forceful guidance to the principles, criteria and techniques of the translation of products’ instructions. Finally, abundant examples are given and analyzed in this part, and rules and suggestions are put forward from four different aspects—information providing, aesthetics, culture and vocative aspect. And the translator should equip himself with certain responsibilities and abilities demanded by the challenging sphere of instructions translation. But in all, they are Skopos-oriented.

Key Words: 
Products’ Instructions, German Functionalist Approaches, Translation 
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Introduction

In the modern society, inter-cultural communication plays a vital role in people’s daily life. Since the implementation of opening-up policy, especially with China’s entering into the WTO, our country has entered a new era in the nation’s long history of communication with foreign countries. The number of domestic products obviously can not meet the increasing demands of Chinese consumers who are eager to know more about the foreign products for their high quality and good public image. Thus a large variety of foreign products sweep into China to cater to the increasing demands of people’s material and spiritual lives. As we know, every product contains its instruction about its quality, nature, maintenance, and use direction. Instructions and their translation well-written not only provide relevant information about products but also partially help producers establish good public image and credit standing; alternatively, instructions and their translation poorly-written can discourage consumers’ confidence, and even endanger their lives. Nowadays the amount of products’ instructions translation is getting more and more substantial, and plays an indispensable role in international marketing. Sad to say, the translation has long been a weak point in contemporary practical translation and lacks dully attention. Many translated instructions are not clear and even lead to a great confusion. This problem should be and must be paid more and more attention to.

Pragmatic translation, according to the definition by Joseph B. Casagrande, is to translate information precisely and effectively, emphasizing information contents instead of aesthetics, grammar, or culture setting. Jean Delisle, a French translation theorist in his book “Translation: An Interpretive Approach” in 1988, defined pragmatic translation as to translate with pragmatics principles, information delivery oriented. (Fang Mengzhi, 2003: preface). On the one hand, the traditional “Equivalence” concept, as a yardstick for a good translation regarded by many translators and theorists, has dominated the discipline for a long time. However, principles and techniques derived from the equivalence theory do not necessarily work when they are to guide the practice of the translation of products’ instructions. A single theory or theoretical frame can never guide pragmatic translation. Equivalence can not solve all the problems. On the other, pragmatic translation involves a variety of text types such as news, advertisements, brand names, film titles and so on. But the translation study of products’ instructions, a special text type, is a sparsely touched area, for people often regard instructions and advertisements as the same. There has never been a single book wholly devoted to this issue in China as far as I know. A number of articles have been published in some professional periodicals, but they are too simple and can not adequately guide the practice of instructions translation or establish a satisfactory model. In this case, a more appropriate theoretical framework is called for. 

Taking functionalist approaches as the general guide and Skopostheorie as its core theory, the paper offers a contribution to the area of the translation of products’ instructions. Skopostheorie represents a revolutionary change from traditionally linguistic and formal translation theories to a more functionally and socially or culturally oriented concept. It stresses “the end justifies the means” (Nord, 1993: 29), that is, the option of translation strategies and methods is determined by translation purposes. The translation of products’ instructions serves for the very purpose—to provide some information about products known to the public, and in degree, to draw consumers’ attention and inspire their purchasing desire. Guided by this purpose, the translator should conform to some criteria and employ proper methods to produce a functional translated text. 

This thesis is the very one to provide a new perspective to the application of Skopostheorie to the English-Chinese translation of products’ instructions. It aims at bridging the gap between abundant practices and a not-yet-adequately-researched discipline of instructions translation. More specifically, it mainly discusses different perspectives to realize the purpose and how various translation methods can be employed. Finally, as many other studies do, this study indeed proceeds to apply the functionalist approaches to the translation of products’ instructions just in order to promote the effective communication of ideas and thoughts by many scholars and the conversion between two languages.

An analytical, descriptive and comparative approach will be taken to the problem. In order to study the E-C translation of products’ instructions, I collected almost 100 instructions of various products from internet, magazines, packages etc. Since there are thousands of products, I narrow down my object to one kind—instructions for products, mainly electronic, medical and make-up products. 

The paper is divided into five parts including introduction and conclusion. The first part is a general introduction of the purpose of writing this thesis, the background of the study, the aim of the research and the structure of the thesis. In chapter one, the author makes a profile of instructions, including the definition, classification, as well as the stylistic features on both lexical and syntactical level. It proves the possibilities and existing problems in the translation of products’ instructions. Chapter two is devoted to give a short introduction of main points of view of functionalist translation theory put forward by some German scholars. Chapter three, as the core part of the whole paper, discusses the functionalist approaches to the translation of products’ instructions in the light of the guidance of the functionalist theory. Abundant examples are given and analyzed in this part, and rules and suggestions are put forward from four different aspects. The last part is the conclusion, which summarizes the major findings of the research as well as some suggestions for the future study. 
Chapter One 
 A Profile of Products’ Instructions and Their Translation
1.1

Definition of Instructions

In Collegiate Dictionary, the word “instruction” means something to give knowledge, to provide with authoritative information or advice, and to give an order or command (Collegiate Dictionary, 2003: 649). The meaning itself represents a process of service delivery. In our daily life, we can experience various instructions around us: when we take subway, we always have a look at the subway-index in every subway station; at the entrance of supermarkets, we always see propaganda color papers; before we travel, we must know the schedules in order to get to the railway station in time; we often hear some item description in the exhibition hall; in this computer era, people see operation directions for internet interaction, etc. To analyze the stylistic features and the translation process of all kinds of instructions will be an enormous task, so I just narrow down my object of study to one kind— instructions for products, mainly electronic, medical and make-up products.

Products’ instructions, sometimes called orders or directions, are information descriptions about the use, standard, and operation of commodities. On the one hand, instructions give a detailed introduction of products, so that consumers can get the knowledge of functions and characteristics about products, then make the proper decision—whether or not to purchase products. On the other, after purchasing, consumers must strictly follow the instructions to use the products correctly. Instructions can be seen frequently: when taking some medicine, instructions give us information about what time to take medicine, how often and how many; if we purchase some new consumer electronics, we have to follow the instructions concerned so as to use them safely.

In spite of different kinds of products, their instructions share certain relative similarity in structure. Generally, a complete instruction contains at least following four parts (Pan Hong, 2004:243):

a) Features, functions, and ingredients

b) Set-up applications (taking, eating, drinking etc.)

c) Precaution

d) Major performance, quota and standard

People always believe that no clear-cut distinction can be drawn between instructions and advertisements, however, they are quite two different styles, whether from stylistic features or functions. 
1.2

Classification of Instructions

Products’ instructions are the necessary component with the products, so as to provide the use, working principle, quality and structure of the products, as well as help consumers use the products properly. A good instruction can not only give crucial information, but also help to build up a good public image and credit standing, thus promoting sales. The classification of categories for instructions can be done according to different standards… 
Conclusion

Along with the economic globalization, the growing exchange of various products has become an important part of international economy. To know more about foreign products and to promote the sales of the products, the translation of products’ instructions is of great significance. In practice, the translator often feels a big headache to encounter the existing problems due to linguistic and cultural barriers which are caused by the different communicative guidance in China and western countries...
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四、论文答辩
1、论文答辩准备工作

1） 论文评阅人应是严谨、认真负责具有副教授以上或相当职称的同行专家，应对论文是否具有新意（或创新）、论文的不足等方面表示明确、具体的意见。

2）每份学位论文的评阅不少于2人，其中须有一名校外专家。

3）为公正评估论文质量，学院将对论文作双盲处理后送审，严禁答辩人参加论文送审工作。

2、论文答辩工作要求 

1）论文答辩工作由各学位评定分委员会组织。应在收齐所有送审的论文评阅意见后并经学位办审核批复后方可进行论文答辩工作。

2）每答辩组应有3－5位答辩委员。答辩委员应是严谨、认真负责具有副教授以上或相当职称的同行专家，其中须有一名校外专家。 

3）每份学位论文的评阅人和答辩委员会成员原则上不重复。

4）每答辩组每半天答辩人数不超过4名。

5）论文答辩委员会和学位评定分委员会应严格把好论文质量关，对论文可分别作出通过、通过需修改、不予通过的决议并将结果报学位办，同时上报学位授予信息库。

3、答辩程序
1）答辩人陈述论文主要内容(15-20分钟).
2）答辩老师向答辩人提问(70-80分钟)。
4、答辩后提交论文方法
1）按照答辩组专家意见修改论文。

2）修改论文后交导师，由导师在论文封面上签字，明确是否同意交付打印。

3）将导师签字同意打印的论文封面交学院研究生管理办公室，经确认后交付打印。

4）由学院（所、中心）统一向校学位办提交论文5本/学生。
5）由学院（所、中心）统一组织向校图书馆提交论文6本/学生，并按照要求提供电子版。

6）由学院（所、中心）统一组织向校档案馆提交论文1本/学生，并按照要求提供电子版。
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